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Organisms in Trade (OIT) Pathway

• Established in the Great Lakes are 17 species from aquarium release, 
23 planted, 9 bait release (GLANSIS search Oct 6th, 2016)

• 9 million households with ornamental fish (Chapman et al 1997)

• 7% - 25% hobbyists release ornamentals  (Gertzen et al 2008, Meyer et al 2016) 



IISG OIT Outreach in Illinois

• Social Science – NCSU Needs Assessment

• Notre Dame STAIR Tools - Risk Assessments – Purchasing Guides

• Be A Hero

• TakeAIM.org

• Future Directions



Needs Assessment

• Hobbyist purchasing and disposal behaviors

• Surveys in US Great Lakes states – trade shows

• “Effects of Outreach on the Prevention of Aquatic Invasive Species 
Spread among Organisms-in-Trade Hobbyists” (Seekamp et al 2016)



Recommendations for Outreach

• Activate personal norms.

• Retailers and trade shows are strong outlets for delivering 
information.

• Actionable purchasing and disposal suggestions for hobbyists.

• Environmental connection between releasing OIT and AIS impacts.



Activate personal norms.
Retailers and trade shows are strong outlets for 
delivering information.
Actionable purchasing and disposal suggestions for 
hobbyists
Environmental connection between releasing OIT and 
AIS impacts.



Notre Dame’s Science-Based Tools for 
Assessing Invasion Risk (STAIR)
• Biological data used to estimate likely invaders 

• Fish, Mollusks, Plants
• Screened species lists for consumers 

• Crayfish, Turtles
• Tools completed, species not screened at time of development 







Be a Hero – Illinois Invasive Species Outreach









TakeAIM.org



• 118 IL retailers sent survey, 19 returned
• 63% would avoid selling AIS in the future.  

• 32% would accept unwanted organisms from 
customers.  

• 89% of retailers said they would talk to customers 
about AIS. 

• 40 of 45 (~89%) retailers in IL, IN and MI agreed 
to distribute OIT materials (2 declined, 3 unsure) 

Retailer Response to OIT Outreach



• Hobbyists surveyed in IL and IN during trade shows/talks (2014-2015)
• 98% self reported increases in AIS awareness (n=111)

• 86% able to specify learned action  (n=112)

• 28% specified an action they would take in the future (n=112)

• 56% already taking action (n=107) 

Hobbyists Response to OIT Outreach



Future Outreach Efforts

• Pet Surrender
• Events

• Network – Shameless plug for participants

• AIS Free Retailer Program

• Be A Hero
• Websites

• Release Zero Promotional Items

• Signage

• Pull off Area



Questions?


